i

Market
Westchester

Refining an existing TikTok account to reach a specific target audience for a small business requires a
blend of content strategy, engagement tactics, and TikTok’s unique algorithmic advantages. Here’s how to
doit:

1. Optimize Your TikTok Profile

e Profile Picture & Username: Use a clear logo or branded image and a username that’s easy to
remember.

e Bio: Clearly state what your business does in a fun, engaging way. Add a call-to-action (e.g.,
“Shop our latest collection 1)
Link in Bio: Use Linktree or a direct link to your website, booking page, or online store.
Pinned Videos: Highlight your best content, customer testimonials, or an introduction to your
brand.

2. Understand & Define Your Target Audience

e Research your ideal TikTok audience’s age, interests, pain points, and buying behaviors.
e Use TikTok Analytics to see who’s engaging with your content.
e Follow and analyze competitors to understand what works in your niche

3. Create Content Tailored to Your Audience

Since TikTok thrives on short-form, engaging, and trend-based content, tailor your content to what your
audience enjoys.

Content Ideas by Business Type

e Restaurants & Cafés — Food prep ASMR, behind-the-scenes kitchen clips, taste tests, and
customer reactions.

e Boutiques & Retail — Styling tips, outfit transformations, seasonal must-haves, and "shop with
me" experiences.

e Wellness & Fitness Studios — Quick workout tutorials, motivational clips, client progress stories,
and self-care routines.

e [Local Service Providers — Before-and-after videos, DIY tips, industry myths vs. facts, and
behind-the-scenes footage.

Content Formats

Trendy Challenges — Participate in trending TikTok challenges that align with your niche.
Educational & "Edutainment” Content — Share useful tips in a fun, engaging way.
Storytelling Videos — Use viral hooks like “You won’t believe what happened...” to capture
attention.
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Duets & Stitching — Respond to relevant viral content to engage with trending discussions.
User-Generated Content — Encourage customers to create videos using your product/service.

4. Master TikTok’s Algorithm

Post 3-5 times per week to stay visible.

Use trending sounds and hashtags to increase discoverability.

Keep videos between 15-30 seconds for better engagement.

Add closed captions and text overlays to keep viewers engaged.
Encourage saves, shares, and comments, as these boost video visibility.

5. Engage with the Community

Reply to Comments with Videos — TikTok favors accounts that engage with their audience.
Collaborate with Local TikTok Influencers — Find micro-influencers in Westchester to promote
your brand.

Go Live — Interact directly with your audience through Q&A sessions, product demos, or
exclusive promotions.

6. Leverage TikTok Ads for Targeted Reach

In-Feed Ads — Appear seamlessly in users’ feeds and blend in with organic content.

Branded Hashtag Challenges — Encourage user participation with a fun challenge.

Spark Ads — Promote your best-performing organic videos to a larger audience.
Geo-Targeting Ads — Target specific locations like Westchester County to drive foot traffic or
sales.

7. Track Performance & Adjust Strategy

Use TikTok Analytics to track engagement, follower growth, and video performance.
Identify which content resonates most with your audience and double down on what works.
Experiment with different posting times, video formats, and hashtags to optimize results.
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